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LAUREN, SAN DIEGO -  FLORALS,  BEACH, OPEN SKIES
Campaign for  The Vive Col lect ive

KRISTEN, LAS VEGAS -  NEON, VIBRANT COLORS, MOODY
Campaign for  E lement 12

KENDALL,  SALT LAKE CITY -  SATURATED COLORS, BOLD FONTS, NATURE
Campaign for  Camber

PINTEREST INSPO

PINTEREST INSPO

PINTEREST INSPO

DUPE PHOTOS PINTEREST PAPIER

Poblet
SALO VARIABLE

Am Udine

Y O U  N E E D

I N F L U E N C E R
I N S P I R E D

A D O B E
F O N T S

H O L I D AY
C O N T E N T

F A N  F A V S

I N S P O

T H E  G L A D E  O N  L A U R E L

C A S E R O

T H E  A S T R I D

U N D E R S T A N D
T H E  W A R H O L  S T Y L E

B O L D  C O L O R S  -  H I G H  C O N T R A S T  -  R E P E T I T I O N

R E A D  M O R E

C O P Y  E D I T I O N

H O L I D AY
L I N G O

•	 Residents will be ‘mixing & mingling’ in community spaces
•	 Nearby stores will be perfect for holiday shopping

•	 Dining spaces & living rooms are for ‘holiday hosting’
•	 Copy will be keeping holiday travel in mind 

•	 Kitchens are for holiday baking & testing out new holiday recipes 

F O U R  S E A S O N S

W A Y FA I R

E V I T E

https://www.masterclass.com/articles/andy-warhol-guide

