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1. ESSENTIAL Al VOCABULARY
2. OVERVIEW OF INDUSTRY LEADERS
J. TOP Al USE CASES

4. PROMPT ENGINEERING BEST PRACTICES

9. Al SAFETY & ETHICS



ESSENTIAL

ARTIFIGIAL UK

EINGENE

a branch of computer science focused on
creatfing systems capable of accomplishing tasks

that normally require human intelligence

\_
-

%
~

RROMBI:

INput (text, Image, audio, etc.) provided to @

generative Al system to create your

desired output
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GENERAIIVEA

a type of artificial intfelligence that creates new
content based on a prompt and a knowledge

base the model is tfrained on (i.e. ChatGPT)
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EHANGE

an Al chatbot developed by OpenAl - released
to the public In November 2022 - led to the
big Al boom
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QVERVIEW [ [EE 1 PLATERS

O e ANTHROP\C

OpenAl (backed by Google - developers of Anthropic (backed by
Microsoft) - developers of the Bard chatbot, Google Amazon/Google) -
ChatGPT chatbot, Dall-e search engine developers of Claude
text-to-image model, and chatbot

the Bing search engine



WRITING &
COMMUNICATION:

copywriting, email,
letters, resumes,
presentations, etc.

T0P Al U

PRODUCTIVITY

Al personal assistants,
scheduling, planning,
etc.
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KNOWLEDGE

customer service, search
engine, internal company
information, etc.

CONTENT
CREATION:

text-image generators,
brainstorming,
strategizing, automated
bulk creation
(Canva Al), etc.
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PROMPT -

SPECIFY
- Include as much detail as
possible when prompting an Al PROVIDE CONTEXT
model - highlight the tone, style, - the best way to provide
and structure you'd like the context to Al systems is by
system to respond with “assigning a role™
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ITERATE

- If you aren’t pleased with

the first output from the Al

system, suggest edits, then

ask It o provide the output
over again

PROVIDE EXAMPLES
- Include examples of model
outputs you would like the Al
model to use as a frame of
reference
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Al SAFETY & &%

Privacy & Security Concerns: As a rule of thumlb, users should be cautious about the dato
they share with Al models, especially if it is personal or proprietary.

Biases: Al models learn from the data they're trained on, so biases within that data will be
reflected in the bot’s functionality. The trainers themselves may also be biased.

Ethical Guidelines: Do not use Al for illegal or harmful purposes. Do not rely on Al for crifical
INnsights for actions without human oversight.

Transparency and Alignment: Advances in Al technology should be made public since the
repercussions of such technology will be shared. As Al confinues o evolve, It is important 1o
make sure it iIs moving in a direction that aligns with human values.

Balance Human and Al Interaction: Never forget the value and importance of real human
Inferaction as more and more of our life becomes digital.
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