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IDENTIFYING

PAGE LIKES

The number of people who have
liked your page.

VIDEQ VIEWS

The number of times your videos
have been viewed.

POST REACH

The number of unique users who
have seen a specific post.

specific post.

POST ENGAGEMENT

The number of reactions,
comments, and shares on a

IMPRESSIONS

The number of times your
content has been viewed.

ENGAGEMENT

The number of reactions,
comments, and shares on your

content.

DEMOGRAPHICS

The age, gender, location,
and language of your page’s
audience.




THE IMPORTANGE OF

MEASURING AD PERPORMA

Reach The number of unique people who
have seen your ad.

Impressions: The total number of times your
ad was shown.

‘ Click-Through Rate (CTR): The percentage of
people who saw your ad and clicked on it.

Clicks: The number of times people clicked on
your ad.

‘ Cost Per Click (CPC): The average cost you
pay for each click on your ad.

Leads: The number of times people took a
desired action, such as filling out a form, after
clicking on your ad.

Conversmn Rate: The percentage of people
who clicked on your ad and completed a
desired action.

‘ Cost Per Lead: The average cost you pay for

each Lead.

‘ Frequency: The average number of times your
ad was shown to each person.

Engagement: The number of reactions,
comments, and shares your ad received.

Cost Per Thousand (CPM): The cost of
reaching 1,000 people or viewers.
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