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= The fastest growth doors even open already strong voice + Video Edifing

with the most traffic + Instagram Reels

+ Instagram Stories

+ Influencer Marketing

SOCIAL BOOST  JUST COOL POSTS

A maintenance-focused Organic content posting for

campaign with a paid well established communities
content boost

just the basics
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+ IDENTIFY YOUR TARGET AUDIENCE

o WHO DOES THAT AUDIENCE INTERACT WITH?
 LOOK LOCAL

*Look To Your Neighbors
‘Local Businesses, Restaurants, Vendors, etc.
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1. BUILD FOLLOWERS
BY ENGAGING

*Engage with local businesses online
by liking, commenting, sharing, etc.
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2. USER-GENERATED
CONTENT (UGC)

* A great way to utilize photography
from others to showcase your areal!
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4. GOLLABORATION POSTS

* Allows for mutual exposure for you
and your neighbors!

J. HASHTAGS

* Using hyper-local hashtags and

keywords to help those in your
neighborhood find you.

2. TAG, TAG, TAG!

* Tag your neighbors on posts to
increase engagement and exposure.
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