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July 2020 - December 2020 (6 months)
Lease-Up Plan, $1,000 Monthly Ad Spend

1. Build Brand Awareness
2. Increase Website Traffic

3. Increase Follower Growth
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o TheRyan wee
mvan  Sponsored - @
Discover the perfect studio, one or two-bedroom
2 TheRyan s apartment in the heart of Downtown Phoenix.
avan  Sponsored - @ /n
ﬂ Discover the perfect studig, one or two-bedroom ' .
- “ apartment in the heart of Downtown Phoenix.

Instagram

Follower Increase
Starting Instagram Followers: 340
Ending Instagram Followers: 608

()

4 7 0/ THERYANAPARTMENTSPHOENI...
™ n Downtown Phoenix Living LEARN MORE

. Visit our website for more!
POge lees Increcse THERYANAPARTMENTSPHOENI...
Starting Page Likes: 90 Downtown Phoenix Living d
Ending Page Likes: 300 B °
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Click-Through-Rate
Industry Average is 0.99%

Website Clicks
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. N p . 2 theryanapts We 9 spoiling our

I, | ey Fig residents with dirnes 5% drnks. &

- Fi i d P Funge thanks ta gkaizenphe far

bawing us.
Lrhieryarapertmenisphoenix
Average Page Engagement Rate (per
Impression) Increased by 36.98% over é

Lrhesyarapts ddipaw gdtphsliving
Sl Aresidentovenits
months on Facebook.

Al

@ kaizenphx We enjoyed having o
wou! Thank you for your suppart
B wee can't wait 1o have you
back agan soon. = 4
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g _iked by chelsadelfeld and 37 athers
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@ Add a comment...

Average Facebook Engagement Rate is 0.27%
Average Facebook Engagement Rate for
The Ryan was 2.6% over 6 months

betterbeautycompany Love you o @ ambizzy27 So so so excited to o [@ ‘eizenehx fEEiWe can'twait o,
; ; move in! Only a couple more to have residents down for

guys and thIS- qommunlty!’fgo months! Friendsgiving! #thisiskaizen

happy to be living here @+ s 1ike Renly S
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Instagram Reels are a new way to create fun, engaging video content and are outperforming all other Instagram

video content. On average, The Ryan’s video posts received 276 views per post. The Ryan’s Reels received an
average of 1,647 views per Reel, meaning Instagram Reels performed 83% better than all other video posts.
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Ready to #drip i an It doesn't get more downtown than this. '+ Lease to... more
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