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Artisan Laguna Beach

WRITE ON...

While writing a caption on social media, use copy to capture
your audience’s attention with concise sentences. The captions
should be short & sweet, while simultaneously hooking the
reader to head to your brand’s website to learn more.

+ At the end of each caption, you'll want to ensure that you're

using proper hashtags on Instagram to maximize audience
reach.
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+ Tailor your writing to your client’'s brand voice & audience + Make captions too long (hefty word count)

+ Remain consistent + Excessive emojis/symbols

+ Triple check your work + Fair Housing violations

+ Use thoughtfully placed emojis + Inconsistent grammar & spacing
+ Always begin your captions with a hook/attention getter
+ Keep captions short & sweet

+ Use neighborhood shoutouts/collabs/UGC

+ Highlight property features when relevant

+ Use engagement questions

+ Use ‘evergreen’ copy unless it's holiday specific

+ Sprinkle in a ‘call to action’
+ Write in active voice
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+ Stay hyperlocal & relevant

+ Use to highlight features/amenities

+ Create property specific hashtags that your audience can use for engagement
+ Keep it to a minimum (15 absolute max)

+ Capitalize the first letter of every word

+ Be aware of spacing
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Hempstead Apartments ivewesthempstead

Metro 303 & West 130- step 1

gsome of the best memories happen around the table.
West 130 & Metro 303's stunning interiors offer the perfect backdrop for your next meal.
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Visit Starbucks & order ev

goals #drinks
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