CAMPAIGN

Revised Stabilization

HUBBARD o
PLACE Timeline Ad Budget
January 2020 - Average $250
Chicago, IL | hubbardplacechicago.com December 2020 ppC Budget
Tools Used Average $1,000
Facebook Instagram
Photography
Influencer
Google Ads

User-generated Content

Branding Elements

SNAPSHOT

Social Channels

LUENCER

total engagements profile actions

@ §1.71

Envida's cost per click versus industry average

Property Website

total clicks from ads top performing ad

@ (.9%

Envida's average click through per impression
versus industry rates

HIGHLIGHTS

Google Ads
Total Website Sessions  Total Goal Completions

Clicks to the Website Cost-Per-Conversion

Click-Through-Rate
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